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Objectives: Passions, values and dreams constitute the main components of the personal core identity and 
provide individuals coherence toward goal-directed cognitions and behaviors during the pursuit of their 
professional objectives. Despite the growing interest on this issue, there has been little theorizing concerning 
which specific aspects of identity (passions, values, and dreams) are more relevant for an entrepreneurial 
career. This research wants to provide a classification of these main components of identity and aims to 
define the passions, values and dreams that distinguish young individuals who manifest an entrepreneurial 
intent.  

Prior Work: Recent contributions show that passion and other components of the self-identity, such as 
values and dreams, energize motivation and inspire individuals to persist through the challenges associated 
with the entrepreneurial endeavors and impact on entrepreneurial effectiveness and behavior. The extant 
research focuses on adult entrepreneurs and considers only passions related to work or entrepreneurial-
specific activities, such as founding, inventing and developing, neglecting the passions and values that may 
influence a young individual to express the intent to undertake an entrepreneurial career.  

Approach: We carried out a study on two groups of Italian students who were completing their academic 
experience and participated in two different seminars: one for students who expressed the intent to become 
entrepreneurs and another for students that only wanted to enter the labour market. Specific exercises 
concerning the identification of their most important values, passions and dreams were delivered to both 
groups. Thematic analysis was conducted to create a meaningful classification of the three identity 
components. Then, we proposed an empirical application in order to understand which distinctive identity 
elements characterize the students who expressed an entrepreneurial intention. 

Results: The paper provides a classification of values divided into different categories related to Emotional 
connection, Performance, Relationships, Personal growth, Psycho-physical wellness, Inner balance, and a 
categorization of the different passions and dreams that emerged. Moreover, results concern the 
identification of specific components of self-identity that distinguish those who express an entrepreneurial 
intent. 

Implications: Focusing on deep values, passions and dreams that shape students’ identity is an important 
step in the implementation of educational programs which help students to reflect on their desired future and 
make it explicit, in order to map their needs and professional objectives. 

Value: This paper adds to the recent literature on entrepreneurial passion by proposing an original 
conceptual classification of passions, values and dreams that characterize individuals with an 
entrepreneurial intent.  
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1. Introduction 

Passions, values and dreams constitute the main components of the personal core identity and provide 
individuals coherence toward goal-directed cognitions and behaviors during the pursuit of their professional 
objectives (Boyatzis and Akrivou, 2006; Hitlin and Piliavin, 2004; Vallerand et al., 2003). Drawing on this 
literature, an emerging body of research has started to investigate the role of entrepreneurs’ identity in 
favoring venture formation and firm performance. Recent contributions show that passions and other 
components of the self-identity energize motivation and inspire individuals to persist through the challenges 
associated with the entrepreneurial endeavors and impact on the entrepreneurial effectiveness and behavior. 
Specifically, these studies showed that entrepreneurs’ passion for work is essential in acquiring funding for 
new ventures (Cardon et al., 2009a; Chen et al., 2009; Mitteness et al., 2012) and positively affects 
motivation and venture growth (Baum et al., 2001; Baum and Locke, 2004). Other research has underlined 
the role of leaders’ values and vision of the desired future in providing a sense of purpose for the leaders 
themselves and their employees and, in turn, in boosting firm performance (Carton et al., 2014).  
Despite the growing interest on this issue, there has been little theorizing concerning the specific aspects of 
identity (passions, values, dreams) which are more relevant at the early gestation process of new business 
venturing. Indeed, the extant research focuses on adult entrepreneurs and considers only passions related 
to work or entrepreneurial-specific activities, such as founding, inventing and developing (Carlon et al., 
2013), neglecting extra-work passions and other components of self-identity that characterize young 
individuals who express the intent to undertake an entrepreneurial career. Studying self-identity at the early 
stage of the new business idea formation is worth noting for several reasons. First, as demonstrated by prior 
research, passions, and in general a deep awareness on one’s own self-identity, drive behaviours (Vallerand 
et al., 2007) and motivate individual change and development (Boyatzis and Akrivou, 2006). If aspiring 
entrepreneurs have the opportunity to reflect on their core identity before starting their new venture they may 
understand if their passions, values and the images of their desired future are coherent with the 
entrepreneurial career in order to direct more effectively their personal growth and subsequent actions. 
Second, passions, values and vision that characterize young individuals who have not yet started the new 
venturing formation may differ from those of nascent entrepreneurs, who have been already involved in 
some start-up activities, or from established entrepreneurs. The definition of the self-identity features that 
characterize young individuals with an entrepreneurial intention may help to predict their future engagement 
in new business creation. Finally, delving into deep values, passions and dreams that shape identity is an 
important step in the implementation of educational programs for future entrepreneurs to help participants to 
reflect on their desired future and make it explicit, in order to map their needs and professional objectives, as 
well as to make them acquire the level of self-efficacy needed to undertake the first steps toward the new 
business creation.  
This paper aims to contribute to fill this gap addressing the following research questions: i) how do the core 
components of self-identity (passions, values and dreams) can be classified in young individuals who are 
defining their professional career path? ii) What passions, values and dreams characterize young individuals 
who manifest an entrepreneurial intent?  
We carried out a study on two groups of Italian students who were completing their degree courses at 
University and participated in one of two different seminars: one for students who showed the intent to 
become entrepreneurs and the other for students who only expressed a general intent to enter the labour 
market. Specific self-reflection exercises concerning the identification of their most important values, 
passions and dreams were delivered to both groups. Thematic analysis was conducted to create a 
meaningful classification of the three components of self-identity. Then, we investigated which distinctive 
elements characterize the students who expressed a specific entrepreneurial intention. 
This paper’s contribution is twofold. First, we expand the extant definition of entrepreneurial passions with an 
original classification of the three main components of self-identity defining emerging themes related to the 
passions, values and dreams of young individuals who are making decisions about their future professional 
career. Second, we aim to add to the research on the entrepreneurial identity for new venture formation, 
identifying those passions, values and dreams that distinguish individuals who are taking explicit steps to 
start a new business.  
The paper is organized as follows. In the next section, we review the extant literature on self-identity focusing 
on the specific contributions that have recently studied the relationship between passions, values and 
dreams on new venture formation. Next, in the methods section we illustrate the setting and the data 
analysis implemented in the study. Afterwards, we present the results of the empirical analysis focusing the 
attention on the three components of self-identity. In the final section we discuss the implications highlighting 
the importance of acquiring awareness on entrepreneurial passions, values and dreams at the early stage of 
business creation.  
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2. Theoretical background 

2.1 Self-identity and its components  

Identity has been defined as an internalized set of behavioural expectations associated with a particular role, 
where a role represents a social category like “parent”, “teacher”, “doctor”, “entrepreneur” (Shepherd and 
Haynie, 2009). Drawing on social identity theory, entrepreneurial literature maintains that individuals learn 
what it means to be an entrepreneur by first viewing how society interprets that particular social role and “an 
entrepreneurial identity forms when an individual internalizes the external meanings associated with the 
entrepreneurial role and makes those meanings self-defining” (Mitteness et al., 2012: 1589). This implies a 
process of self-reflection on what is the meaning of being an “entrepreneur” and the internalization of the 
corresponding cognitive schemas and subsequent behaviours. Identity represents a core mechanism for 
self-regulation and intrinsic motivation (Boyatzis and Akrivou, 2006), and therefore it becomes crucial to 
investigate the founder’s self-identity for new venturing formation and success.  
The decision to start a new venture implies a transition from a social identity role to another (Hoang and 
Gimeno, 2010). This transition, and the corresponding change in terms of identity, occurs in the early 
formulation of the entrepreneurial intent, when individuals start to elaborate a self-acknowledged conviction 
to set up a new business venture and consciously plan to do it at some point in the future (Thompson, 2009). 
The assumption of the entrepreneurial role requires that individuals actively construct a stable sense of who 
they are in the role. The construction of the future identity can be attained by an individual reflection on one’s 
“ideal-self”, namely the image of what kind of person one wishes to be and what the person hopes to 
accomplish in life and work. According to Boyatzis and Akrivou (2006: 626) “the ideal-self activates the 
person’s “will” and by association the possibility of increased self-monitoring, especially in terms of progress 
toward or behaviour consistent with the purpose reflected in the activation of the person’s will”. The ideal self 
represents the image of a desired future which encompasses three major components: dreams, values and 
passions.  
Entrepreneurial literature has primarily focused on one of the three components of the ideal self (and 
consequently of self-identity according to the perspective of future entrepreneurs), namely passion. 
Vallerand et al. claim that passion represents central features of one’s identity and serve to define the 
person, in other words “passionate activities are part of who they are” (2003: 757). Similarly, Cardon et al. 
maintained that “passion is more than the experience of strong emotions: it specifically concerns intense 
positive feelings for activities that are central and meaningful to an individual's self-identity” (2003: 374). 
However, extant entrepreneurial research has not paid attention to the other components of the ideal-self 
identity, that are values and dreams. This study wants to address this gap bridging the literature on 
entrepreneurial passion with the research on ideal-self identity and empirically investigating the main 
components of ideal-self in individuals who want to undertake a role transition assuming an entrepreneurial 
identity.  
 
 
2.2 Passions 

Social psychologists have conceived passion toward an activity as a motivational construct that 
encompasses affective, cognitive, and behavioural components. In their work, Vallerand et al. (2003: 757) 
defined passion as “a strong inclination toward an activity that people like (affective), that they find important 
(cognitive), and in which they invest time and energy (behavioural). Thus, for an activity to represent a 
passion for people, it has to be significant in their lives, something that they like, and something at which 
they spend time on a regular basis”. In their classification, Vallerand et al. (2003) included the following 
passionate activities: individual sports/physical activity (cycling, jogging, swimming), team sports (playing 
basketball, hockey, football), passive leisure (listening to music, watching movies), active music (playing the 
guitar, playing the piano), reading, active arts (painting, photography), work/education (part-time work, 
reading in one’s area of studies), interpersonal relationships (being with friends or family).  
Several studies demonstrated that passion influences positively the performance in the sport and artistic 
contexts (Bonneville-Roussy et al., 2011; Lafreniere et al., 2011; Vallerand et al., 2008), increases work 
satisfaction and reduces conflict in the workplace preventing burnout (Vallerand et al., 2010).  
Literature on entrepreneurial passion is emerging and to date it has provided contributions in terms of 
measurement of the construct (Cardon et al., 2013) and its impact on venture capital funding (Chen et al., 
2009; Cardon et al., 2009a; Mitteness et al., 2012), business growth (Baum et al., 2001; Baum and Locke, 
2004), and the level of persistence of entrepreneurs in their venture endeavors (Cardon et al., 2009a). 
Cardon et al. (2009b: 517) define entrepreneurial passion as “consciously accessible intense positive 
feelings experienced by engagement in entrepreneurial activities associated with roles that are meaningful 
and salient to the self-identity of the entrepreneur”. However, there has been few attempts to provide 
theoretical and empirical insights on how entrepreneurs can better understand and manage their passions 
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(Mitteness et al., 2012). This issue is particular relevant in the early stage of a new venture formation in order 
to support aspiring entrepreneurs to become aware of how their individual passions can be translated into a 
new business opportunity. The current literature conceptualizes and measures entrepreneurial passion 
considering activities specifically germane to entrepreneurship, such as passion for inventing (which 
encompasses activities associated with scanning the environment for new market opportunities, developing 
new products or services, and working with new prototypes), passion for founding (that refers to assembling 
the financial, human, and social resources needed to create a new venture), and developing (which 
concerns the growth and expansion of the venture after founding) (Cardon et al., 2013). However, the 
aforementioned contributions consider passions only in terms of love for work, and neglect other passionate 
activities that may stimulate individuals to direct their efforts toward a new business venture. Indeed, young 
individuals with the intent to become entrepreneurs may have a limited work experience and the 
classification adopted in prior studies cannot be fully applied. Therefore, there is a need to theoretically and 
empirically investigate further passionate activities that may constitute drivers for the generation of the 
entrepreneurial intent.   
 
 
2.3 Values and dreams 

Values are intimately tied to the self and are based on beliefs that “determine our attitude and affect what 
choices we make in life and how we behave” (McKee et al., 2008: 89). Values are related to psychological 
well-being, since people who pursue their values report higher levels of self-actualization and show higher 
overall global functioning (Hitlin and Piliavin, 2004). In their work, Schwartz and Bilsky (1987: 551) identified 
five common features to most definitions of values. They define values as “(a) concepts or beliefs, (b) about 
desirable end states or behaviours, (c) that transcend specific situations, (d) guide selection or evaluation of 
behaviour and events, and (e) are ordered by relative importance.” Studies has contributed to classify 
values. For instance, Rokeach (1973) distinguished between two types of values, namely instrumental and 
terminal values. The former are end-states of existence that a person strives to achieve (such as economic 
security, comfortable life, wisdom, pace), whereas instrumental values are modes of behaviour (such as 
honesty, loyalty, courage, helpfulness) rather than states of existence.  
Since values serve as general standards for guiding conduct during task work (Gruys et al., 2008), they 
become relevant during identity role transition. Indeed “it is expected that a person's interests, occupational 
preferences and choices would be related to their values and value systems” (Boyatzis et al., 2000: 62). 
Therefore, the aspiration to become entrepreneur may derive from a specific set of values that spur an 
individual to achieve some states of existence or perform some behaviours that he/she associates to the 
entrepreneurial role. Scholars maintain that values are relatively permanent although capable of being 
changed under certain conditions (Meglino and Ravlin, 1998), and for this reason it is crucial for an individual 
who expresses the intent to start a new business venture to become aware of his/her system of values and 
to evaluate its coherence with those expected by the entrepreneurial role. Moreover, the entrepreneurial 
values are usually transferred to the employees and at the firm level they contribute to constitute the 
organizational culture. However, the extant research provides few categories and classification of values 
(Schwartz, 1994; Rokeach, 1973) and does not investigate which values are prominent for undertaking an 
entrepreneurial activity.  
Concerning dreams, they are often “a compilation of a variety of preferences, aspirations, wishes, and 
fantasies” (Boyatzis and Akrivou, 2006: 633). The articulation and sharing of a dream for the future enable 
individuals to overcome barriers to its attainment and to feel optimistic about its achievement. Dreams are 
particularly relevant for the ideal-self since they represent the images of a desired future, the person one 
wants to be and the life and work one wants to realize. For entrepreneurs, dreams constitute the vision of 
their future business and the characteristics of the activities they want to be engaged in. To date, 
entrepreneurial literature has not considered this identity component to delve into the themes and patterns 
that are common for aspiring entrepreneurs.  
 

 

3. Method 

3.1 Sample and data collection 

The present study was carried out on a group of 226 students enrolled in bachelor’s and master’s degree 
programs in an Italian University. All of them have been involved in one of two different cycles of seminars 
organized by the Career Service of the University during the last two academic years (2013/14 and 2014/15). 
The cycle of seminars called “Start Your Own Business” was addressed to future entrepreneurs, those 
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students who expressed an entrepreneurial intent and wanted to know more about how to set up a new 
business. Students enrolled in the seminars on voluntary basis and had to present a business plan about 
their entrepreneurial idea. These two aspects are coherent with Thompson’s definition of entrepreneurial 
intention as “a self-acknowledged conviction by a person who intends to set up a new business venture and 
consciously plans to do so at some point in the future” (Thompson, 2009: 676). The seminars focused on 
business planning activities, market analysis and provided financial and legal information on how to create a 
new venture. The other cycle of seminars, called “Job Planet”, aimed at presenting and discussing different 
techniques to enter the labour market, without taking into account a specific desired job position. It was 
designed to help students do their first steps into the labour market and understand which are the required 
competencies.  

Part of both cycles of seminars was dedicated to a two-week program devoted to accompany the 
students through the first steps of the Intentional Change Process (Boyatzis, 2006; Goleman et al., 2002). 
One of the main objectives of the program was to support students in the understanding of their intent and 
help them acquire awareness on their ideal desired future, which, accordingly with the methodological 
framework adopted, is characterized by three main components: values, passions and dreams. In order to 
sustain them in the articulation of their intent, the first step of the Intentional Change Process engages 
students in a deep personal reflection on their Ideal Self that leads to the articulation of their identity. At the 
beginning of the process all participants were asked to fill in a questionnaire on an on-line platform regarding 
their personal data, their course of study and their past experiences. As for the reflection on their Ideal Self, 
three self-reflection exercises adopted were administrated to each group of students concerning the three 
main components of the Ideal Self (McKee, A., Boyatzis, R., Johnston, F., 2008): 

- Values. Through the “My values” exercise participants were asked to choose - from a list of 75 values 
- 15 values that were more important for them. In a second step they were asked to select, from the 
list of 15 values, the 10 more relevant ones, and in a third step they had to isolate the top 5 values 
from the list of the remaining 10, to rank the identified values and give a personal definition of them. 
The student was allowed to add personal values not included in the list. 

- Passions. The “My passions” and “Me at my best” exercises were used. The first exercise led to a 
reflection on which things excite the participant and make him/her feel alive, useful and active, and on 
the recurring aspects that characterize his/her passions. In the second exercise participants were  
asked to describe in detail a situation in which they felt at their best. In both exercises students gave 
open answers. 

- Dreams. Through the “My fantasy job” exercise participants were asked to describe the jobs they 
would like to do or try, free from financial, physical or psychological constraints, and to identify 
recurring themes or patterns. 

 
We decided to include in this analysis only the students who completed all the required exercises, 

therefore our final sample is composed of 197 students: 66 participated in Start Your Own Business (71% 
females, 29% males), 131 participated in Job Planet (77% females, 23% males). In order to verify the 
representativeness of the sample, we compared it with the population of bachelor and master students 
enrolled in the University programs during the same academic years and we found no significant differences 
in terms of gender proportion (p-value=0.743), average age (p-value=0.261 for bachelor students; p-
value=0.052 for master students), and average bachelor degree grade (p-value=0.418 for master students 
only). Finally, a Chi-square test verified that the disciplinary field of study and entrepreneurial intent were not 
dependent variables (p-value=0.735). 

 
 

3.2 Variables  

Values. We took into consideration the values given in the list to all participants (or added by the students) 
that reached the third step of selection being included in the top five most important values. Thematic 
analysis on the descriptions of the given and customized values was conducted by two coders independently 
and all values were grouped into six clusters. We considered the absolute and relative frequency of each 
value and compared the relative frequency of each value between the two groups of students (Curtis et al. 
2001) testing the hypothesis on the difference between two proportions (large samples) (Newbold et al., 
2007).  
 
Passions. The written answers of the two exercises were analysed through thematic analysis (Hsieh and 
Shannon, 2005). A combined analysis was made by two coders independently, who coded themes 
embedded in the answers starting from a first classification of passions (Vallerand et al., 2003) and creating 
new categories, when needed, as they emerged from the flow of information. Existing categories of 
entrepreneurial passions, such as the passion to invent, to found and to develop (Cardon et al., 2009) 
seemed too narrow and work-related to be used in this context, particularly because students had not started 
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their professional career yet. The risk would have been to ignore other themes that appeared relevant for this 
category of people. Therefore, we considered existing classifications of passions in general as a starting 
point, including for example reading, studying, sport, interpersonal relations (Vallerand et al., 2003), which 
were then integrated through thematic analysis. All categories were grouped into clusters according to the 
joint decisions of the two coders. The frequency of each category was calculated attributing one point when 
the category was coded at least one time in a student’s answer. Absolute and relative frequency for each 
category were computed. We compared the relative frequency of each category between the two groups of 
students testing the hypothesis on the difference between two proportions (large samples) (Newbold et al., 
2007). 
 
Dreams - My fantasy Job. The written answers on common themes of the fantasy jobs described by the 
students were analysed through thematic analysis. No predetermined categories were used. Two coders 
coded independently the themes that emerged from the description of common aspects of the described 
jobs. All categories were grouped into clusters according to the joint decisions of the two coders. The 
frequency of each category was calculated attributing one point when the category was coded at least one 
time in a student’s answer. Absolute and relative frequency for each category were computed. We compared 
the relative frequency of each category between the two groups of students testing the hypothesis on the 
difference between two proportions (large samples) (Newbold et al., 2007). 
 
In Table 1 we show an example of classification quoting students’ answers.  
 

========================= 
Insert Table 1 about here 

========================= 
 
Control variables. Demographic characteristics such as gender may substantially affect passions and values. 
Furthermore, family background can have a significant effect on young individuals, especially considering the 
handing down of values. Carr and Sequeira (2007) conceive prior family business exposure as an important 
intergenerational influence agent. Growing up in a family in which entrepreneurship is the norm represents a 
particular context in which the child’s beliefs, attitudes and personality are formed (Zellweger, et al., 2011). 
Thus, we included gender and parental status as control variables. The parental status was considered by 
taking into account the entrepreneurial background of the father and/or mother of all students describing it 
with a dichotomous variable in which 0 means that no one of the parents was an entrepreneur, 1 means that 
at least one of the two was an entrepreneur. 
We controlled for dependence between the independent variable and the two control variables using the Chi-
Square test and we found no dependence between entrepreneurial intent and gender (p-value= 0,37) and 
between entrepreneurial intent and family background (p-value=0,44).   
 

4. Results 

4.1 Analysis of values  

4.1.1 Classification of values 

Through thematic analysis we carried out a classification of all 75 given values and 12 customized values, 
grouping them into six clusters related to Performance, Relationships, Personal growth, Psycho-physical 
wellness, Inner balance and Emotional connection. Performance encloses concepts related to the 
achievement of something or activities that lead to better results; Relationships gathers all values which 
imply the good management of interactions with others; Personal growth shows values connected with the 
self that drive the person through a personal development; values related to internal and external wellbeing 
were grouped into the cluster Psycho-physical wellness, including not only values related to the self but also 
to the environment; Inner balance is composed of values about spiritual issues and balance of the self; 
Emotional connection regards sentimental and emotional aspects. Table 2 shows the content of the clusters 
that enclose all values expressed by our sample.  

========================= 
Insert Table 2 about here 

========================= 
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4.1.2 Empirical analysis on values 

In Table 3 we summarize absolute and relative frequencies of all values related to the two groups of students 
and verified if there are any differences between the values expressed by the group of students with 
entrepreneurial intent and the ones who did not express this intent. The analyses were conducted on the first 
step of selection considering the fifteen most important values for each student. As the number of given and 
customized values is very big, taking into account more restricted ranks would have led to very small and not 
meaningful frequencies. 

========================= 
Insert Table 3 about here  

========================= 
 
In both groups, Loving is the value with the highest frequency, followed by Broad minded. The five highest 
relative frequencies in the group with entrepreneurial intent are: Loving, Broad minded, Friendship, Creativity 
and Self-confidence. The five highest relative frequencies in the other group are: Loving, Broad minded, 
Respect for others, Friendship and Health. 
Table 3 also shows that some specific values turned out to be significantly different between the two groups. 
The ones associated with the group of future entrepreneurs are: Creativity, Cooperation, Generosity and 
Friendship. Creativity is coherent with literature on entrepreneurs, that underlines that entrepreneurs must be 
creative in order to be innovative and successfully enter the market. Their ability to innovate is one of the key 
requirements of the business (Ward, 2004) and seems to have a determinant role in shaping the identity of 
future entrepreneurs in the very first stage of their careers. Cooperation reflects the propensity to cooperate 
with employees being personally involved in the management and development of the business, while 
Generosity may refer to moral and social motives that drive the person to the creation of a business. 
Friendship may be related to the awareness of the importance of building a network of personal relations 
based on trust, which can support the creation and evolution of a business. Previous studies already 
assessed how strongly the social capital of young entrepreneurs impacts on the evolution and success of 
ventures (Hallen, 2008) by positively affecting seizing of opportunities, access to information and 
investments (Putnam, 2000; Alexy et al. 2012). On the other hand the values associated with the group of 
students who did not express entrepreneurial intent are: Affection, Discretion, Respect for others, Self-
respect and Economic security. These results show that the concept of economic security is much more 
related to students who prefer a subordinate job rather than to the ones who want to become entrepreneurs. 
This is coherent with the fact that risk in one of the main attributes of the definition of entrepreneurial activity. 
Many studies (Block et al., 2015; Douglas and Shepherd, 2002) assert that an entrepreneur is someone who 
is able to take and manage risks, to deal with uncertain conditions, also from an economic point of view 
(Miller, 2007). As for Self-respect and Respect for others, they may be associated with the relationships with 
colleagues and bosses that an employee has to manage in the working environment. On the other hand 
Affection, that is defined as “to cherish and to be cherished, to care”, reflects a preference for more close 
and consolidated relationships that in turn may highlight a propensity to a sense of security that for this group 
emerged also concerning the economic dimension. 
Some differences emerged from the gender comparison: Optimism (Z=2,81) and Achievement (Z=2,92) are 
related to female students with entrepreneurial intent, while males are associated with the values Ambition 
(Z=-2,12), Compassion (Z=-2,11), Competitiveness (Z=-2,7), Freedom (Z=-2,51) and Power (Z=-2,26). As 
Stackman, Connor and Becker (2005) stated, empirical evidence of gender differences on values is still 
equivocal. Our results seem to confirm the exhibition of a more pragmatic orientation for males, as found in 
Watson and Ryan (1979), considering Ambition and Competitiveness as a way to achieve concrete and 
extrinsic gratifications. Compassion and Power show very low frequencies, while Freedom resumes the 
concept of being able to make one’s own choices without constraints. Optimism and Achievement, as 
predominant values for female students, tend to confirm some previous findings (Watson and Ryan, 1979; 
Stackman, Connor and Becker, 2005) that revealed a more other-orientation approach of women’s values 
compared to a more self-centred approach of men. This because of the focus on the sense of 
accomplishment or contribution that defines the value of Achievement. Ayala and Manzano (2014) observed 
that for women Optimism is a greater predictor of business success than for men. Optimism refers to the 
capacity of the entrepreneur to maintain a positive attitude even in situations of uncertainty and in difficult 
circumstances, to learn from mistakes and see them as opportunities rather than failures (Fredrickson, 2001) 
and seems to have a big influence on the career of entrepreneurs, in terms of business success and even 
work satisfaction (Owens et al. 2013). 
Additional considerations can be made concerning the different familiar background. Within the group 
participating in Start Your Own Business, the ones with at least one of the two parents who is an 
entrepreneur presented a relationship with the values Courage (to stand up for beliefs) and Fame (to be 
famous, well known). The courage to follow the entrepreneurial dream and one’s own beliefs has always 
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been addressed to the entrepreneurial activity, while Fame refers again to the motivations of the activity, not 
only devoted to economic outcomes, but also to the achievement of power, notoriety and respect (Grigore, 
2012). As Schumpeter (1961) stated, entrepreneurs want success not for the fruits of success but for 
success itself. 
The analysis of clusters revealed that in both groups students had a preference for the Emotional 
Connection cluster, this is due to the high frequency that Loving and Family happiness have. The importance 
that personal development has for students results from the evidence that Personal Growth is the second 
most important cluster. Probably because of their stage of life and career students value what makes them 
grow. Broad minded, Creativity, Intelligence and Freedom are the most selected values included in this 
cluster. The third most selected cluster is Relationships which is connected mostly to the values Friendship 
and Respect for others. A lower frequency of selected values is shown in the cluster Performance, in which 
Ambition, Flexibility and Responsibility stand out, followed by Enthusiasm, Courage and Optimism. The 
cluster with the least frequency of values selected are Psycho-physical wellness and Inner balance, showing 
that the attention of students is focused more on the development of the Self than to the attainment of a state 
of balance and wellbeing. 
 

4.2 Analysis on passions 

4.2.1 Classification of passions 

Starting from a classification of passions in general (Vallerand et al., 2003), 29 main activities concerning 
students’ passions were classified. As displayed in the first two columns of Table 4, they refer to 12 thematic 
clusters encompassing hobbies, sports and artistic activities, the emotional and interpersonal dimensions, 
travelling and social commitment, work activities, achievement, recognition, personal growth and 
independence. 

========================= 
Insert Table 4 about here 

========================= 
 

4.2.2 Empirical analysis on passions 

As shown in Table 4, the passions that demonstrate the highest relative frequency for the group of future 
entrepreneurs are: work / organization, challenging goals, degree / diploma achievement, friends, recognition 
/ appreciation. The passion about work/organization demonstrates the highest frequency in both groups, 
showing the importance that these kind of activities have for the overall sample of students. The passion 
about challenging goals is easily connected to the definition of the entrepreneur as a highly motivated and 
results-oriented person, while recognition/appreciation is supported by previous studies that consider 
business purposes as related to prestige and power rather than to simple profit (Grigore, 2012). Indeed 
some previous studies indicated that financial motives are rarely decisive for those who run successful new 
businesses (Zanakis, et al., 2012). The dimension of friendship recurs not only between values but also 
between passions highlighting the need and the desire of creating and managing networks. Degree / diploma 
achievement may be explained by the big impact that this event has on students and by their young age. 
Comparing the two groups of students some differences turned out to be statistically relevant: family, partner 
and title achievement characterize students with an entrepreneurial intent. Title achievement is not notable 
because of its very low absolute frequency, while the connection with the future entrepreneurs’ family and 
partner unearths the recognized role of these two key elements for the creation and sustainability of ventures 
(Anderson and Reeb, 2003). Especially in Italy where the family connection is long-lasting and deep-rooted, 
it can successfully influence the process of business creation not only by giving financial support, but also 
moral support, encouragement and help (Davidsson and Honig, 2003). 
Instead the passion for independence is related to the group of students with no entrepreneurial intent. This 
could seem in contrast with what we found in the results about values. Analyzing the content of the students’ 
answers for a deeper understanding we noticed that the concept of independence can emerge from different 
constructs which explain different results. In both exercises on passions it includes the themes related to the 
ability of relying on oneself in order to achieve an objective and be able to be independent from the family, 
while in the exercise about dreams it derives from the will of an individualistic job that gives the possibility to 
organize one’s own activities. 
Gender partition in the group with entrepreneurial intent does not highlight particular differences in terms of 
passions which can contribute to the formation of an entrepreneurial identity. The only activity attributable to 
female students is travelling / discovering new places, as for the males the activities are team sports, 
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watching movies, listening to music, dancing, playing, singing and photography, theater, participating in 
cultural events. No particular evidence is shown also considering the familiar background. 
 

4.3 Analysis on dreams 

4.3.1 Classification of dreams 

Table 5 represents the classification of job characteristics that students dream. These are the recurrent 
themes students recognized in the descriptions of their fantasy possible jobs. By considering the common 
themes of students’ fantasy jobs 52 main topics were categorized, presenting very different aspects, from 
creativity to affirmation, from the international environment to having a social impact. 

========================= 
Insert Table 5 about here 

========================= 
 

4.3.2 Empirical analysis of themes in dream jobs 

As shown in Table 5 the analysis of frequencies does not demonstrate particular differences between the 
two groups in terms of specific characteristics they desire from their job: team working, interpersonal skills, 
variety of tasks and travelling emerged in both groups among the five most frequent themes. However, the 
results of the statistical analysis underline some peculiarities. Job autonomy is associated with future 
entrepreneurs, reinforcing the need for freedom that emerged in the analysis of values. As discussed in the 
previous section, this theme, differently from the one emerged among passions, which was related to the 
ability of relying just on one’s own resources, derives from the desire of being able to organize and manage 
one’s time and activities. This desire is described by Rauch and Frese (2007) as a typical characteristic of 
entrepreneurs who want to make decisions without supervision, set their objectives and action plans 
(Grigore, 2012). Moreover, team working is also related to this group of students, according with the value of 
cooperation and the need of relying on others, not just on oneself. Research activities, that could be referred 
to the exploration activity turned out to be significant, but with very low frequency. Indeed, only two students 
in the entrepreneurial group mentioned it, whereas no students of the other group indicated this theme. 
No gender differences were found within students with entrepreneurial intent, except for admiration attributed 
to male students and coherent with the concept of fame. We did not find significant difference concerning 
family background. The two themes which turned out to be significant (Self-control/Stress management and 
Living abroad) were mentioned by only few students (from one to two) of each group.  
 
 
5. Contribution and limitations 

A primary contribution of our work is to provide a preliminary evidence of the features that constitute the self-
identity of individuals who aspire to become entrepreneurs, extending the literature on entrepreneurial 
passions and considering the other components of the ideal-self, namely values and dreams. 
The overall profile that emerges from the analysis of the components that significantly distinguish the would-
be entrepreneurs is made up of three dimensions that seems to be highly interrelated. The first dimension is 
based on exploration (creativity and research), that puts the subject into the condition to create a new 
organization or product/service, or - more in general - to move away from the current situation by defining a 
new state of things. The second dimension concerns realization (autonomy, achievement and generosity), 
that emphasizes the strive towards realizing the new ideas that have been generated, by devoting a personal 
effort to obtain the expected results. According to this perspective, the passion related to the achievement of 
academic titles has to be interpreted as the desire to reach the personal goal that is the closest in time for a 
student and more generally is an expression of the aspiration to reach goals that are obtainable in relatively 
short times. This dimension also includes the attention to “giving back” to the society some of the results 
obtained, and represents the ethical perspective of entrepreneurship, moderating the focus on personal 
achievements only. The third dimension includes relationships of both working (friendship, teamwork, 
cooperation) and personal (family, partner) nature. This element has the role of support coming from the 
external network that the potential entrepreneurs can rely on to build their new venture and that can help 
them to access to resources, information, other relations or personal encouragement. At least two of these 
three dimensions are present as a characterizing result of each of the three components of the self-identity 
we have analyzed, showing how they are strictly interrelated and complementary.  
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As an additional contribution, our exploratory study adds to prior classifications, by conceptualizing new 
themes associated to the different components of self-identity, considering further categories that may help 
to better measure passions, values and dreams in young individuals who are undertaking professional 
career transitions. Furthermore, by identifying those specific elements of self-identity that distinguish 
individuals with an entrepreneurial intent, our study contributes to the literature that aim to understand and 
manage self-identity in order to direct more effectively entrepreneurial behaviors (Murnieks et al., 2012).  
Our findings present also some managerial implications. A first implication concerns the field of 
entrepreneurial education. Results underline how the process of self-reflection on individual identity allows 
students to become more aware of their core values, passions and desired future. Specific seminars can be 
designed and delivered within entrepreneurial courses in order to transfer not only professional knowledge 
and skills about how to start up a new business but also methodologies and tools that help students to 
become aware of their core identity and understand it coherently with the social role they aim to undertake. 
Moreover, educational programs may focus more in-depth on those specific elements of the ideal-self that 
distinguish individuals with an entrepreneurial intent. A second implication concerns the funding decisions of 
a new business venture. In evaluating the business plan, investors should also take into account the different 
components of the individual identity, for instance through the representation of the image of the desired 
future, as predictors of the level of motivation and persistence of the aspiring entrepreneur.  
Some limitations and recommended directions for future research can be identified. First our sample 
presents same limits in terms of size and cultural composition since we analyzed students with the same 
cultural background. Future research should replicate the findings with larger samples of students, in order to 
evaluate if the distinctive elements of self-identity that emerged in our study find support in more 
heterogeneous samples in terms of geographical, cultural and gender composition. Moreover, we focused 
our attention to the values, passions and dreams of the individuals who express an entrepreneurial intent but 
we did not investigate if these self-identity components has actually led students to start their own business. 
Future research may contribute on delving into this relationship. In addition, a longitudinal study can be 
designed in order to investigate if the three components of the Ideal-Self of the young individuals who 
express an entrepreneurial intent might change depending on the actual decision to start or not their venture. 
Finally, a promising line of research is related to the investigation of the process of entrepreneurial identity 
change during the different stages of the new business venturing formation as the individuals interpret more 
accurately their social role. 
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TABLES 

Table 1 Examples of thematic analysis  

PASSIONS  

Quotes from “My passions” / “Me at my best” exercises Corresponding coded 
Passions 

I really like being around nature, outdoors. Even as a child I always preferred staying in the 
garden rather than staying at home watching television. 

Open air activities 

I feel totally relaxed and focused when I paint, I am very curious about what will come out. Artistic activities 

I get excited when I throw myself into new projects and experiences especially in the firm 
context, such as the idea of creating a new market. 

Work – organization  

My studies and thesis, almost running out, have brought me to get interested in a subject 
that I didn’t know and to develop a new project with a research team. 

Learning - studying 

People, especially my friends. I need to stay with them to feel good Friends 

Having lunch with my family gives me a sense of warmth and I feel supported. Family 

I acted for the good of another person not looking at the consequences, no one told me 
what to do. 

Taking care of others 

I felt at my best during some adventure trips that I made with my boyfriend. Travelling 

The graduation day. I felt happy, satisfied with the result that I had reached. Degree/ diploma 
achievement 

The last time I felt at my best was in September when I found out I was taken to a 
mentoring program. 

Admission 

Another important moment was the day I won a football league of a category of amateurs. Victories and successes 

After the examination I received the compliments of the professor with whom, rather than 
an exam I had a long conversation about the topics covered. 

Recognition / esteem 

When I get more awareness about myself and my life, and I meet new people who enrich 
me helping me enlarging my point of view. 

Awareness and personal 
growth 

I feel at my best when I do something just relying on myself Independence - autonomy 
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Table 2 Classification of values  

PERFORMANCE RELATION-
SHIPS 

PERSONAL 
GROWTH 

PSYCHO-
PHYSICAL 
WELLNESS 

INNER 
BALANCE 

EMOTIONAL 
CONNECTION 

Ambition  Acceptance Broad minded  Cheerfulness Inner harmony  Affection 

Competitiveness  Altruism Learning Beauty Coherence Loving 

Courage Friendship Self-awareness  Fun Balance Involvement 

Determination Compassion  Self-discipline Ecology Patience  Family happiness  

Dynamism 
Cultural 
awareness  Adventure Happiness Religiousness Gratitude 

Excellence Cooperation  Creativity Nature Salvation Family security  

Enthusiasm Courtesy Curiosity Order Spirituality 

Being the best  Helpfulness Being competent  Pace  

Fame Generosity Self confidence Pleasure 

Flexibility Justice Independence Cleanliness 

Inner strength  Team work  Integrity Obduracy 

Optimism  Loyalty Intelligence 
Respect of the 
environment  

Power Forgiveness Initiative Wisdom 

Professionalism  

Respect of 
others  Freedom Health 

Achievement Solidarity Honesty Simplicity 

Responsibility Tolerance Perseverance Serenity 

Wealth Equality Discretion  
Economic 
security  

Recognition Truth Self-respect  National security  

Satisfaction  Sincerity Comfortable life  

Esteem Sobriety 

Success 

Personal 
development  

Passionate life  Humility 

 

 

Table 3 Analysis on Values (sorted by Relative Frequency of Start your business descending; *p-
value< 0.05)  

VALUES 

Abs. Freq. 
START 
YOUR 

BUSINESS 

Rel. Freq.
START 
YOUR 

BUSINESS 

Abs. Freq. 
JOB 

PLANET 

Rel. Freq. 
JOB 

PLANET  Z
Loving 45 0.68 76 0.58 0.61 1.38

Broad minded 44 0.67 70 0.53 0.58 1.78

Friendship 42 0.64 64 0.49 0.54 1.96*

Creativity 35 0.53 46 0.35 0.41 2.41*

Self confidence 30 0.45 60 0.46 0.46 -0.05

Responsibility 28 0.42 49 0.37 0.39 0.68

Enthusiasm 27 0.41 42 0.32 0.35 1.23

Intelligence 26 0.39 40 0.31 0.34 1.24

Freedom 26 0.39 40 0.31 0.34 1.24

Health 25 0.38 61 0.47 0.44 -1.16
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Happiness 24 0.36 49 0.37 0.37 -0.14

Respect of others 22 0.33 66 0.50 0.44 -2.17*

Personal develop. 22 0.33 27 0.21 0.25 1.95

Optimism 20 0.30 43 0.33 0.32 -0.36

Ambition 19 0.29 31 0.24 0.25 0.78

Cooperation 19 0.29 17 0.13 0.18 2.71*

Inner harmony 18 0.27 38 0.29 0.28 -0.25

Family happiness 18 0.27 40 0.31 0.29 -0.47

Loyalty 18 0.27 35 0.27 0.27 0.08

Learning 17 0.26 32 0.24 0.25 0.20

Helpfulness 17 0.26 36 0.27 0.27 -0.26

Inner strength 17 0.26 39 0.30 0.28 -0.59

Sincerity 17 0.26 44 0.34 0.31 -1.12

Altruism 16 0.24 33 0.25 0.25 -0.15

Self-awareness 16 0.24 32 0.24 0.24 -0.03

Courage 16 0.24 48 0.37 0.32 -1.75

Generosity 16 0.24 17 0.13 0.17 2.00*

Achievement 16 0.24 38 0.29 0.27 -0.71

Integrity 15 0.23 26 0.20 0.21 0.47

Passionate life 15 0.23 18 0.14 0.17 1.59

Adventure 14 0.21 16 0.12 0.15 1.66

Dynamism 14 0.21 38 0.29 0.26 -1.17

Excellence 13 0.20 18 0.14 0.16 1.08

Team work 13 0.20 14 0.11 0.14 1.74

Perseverance 13 0.20 18 0.14 0.16 1.08

Professionalism 13 0.20 26 0.20 0.20 -0.02

Serenity 13 0.20 28 0.21 0.21 -0.27

Being competent 12 0.18 23 0.18 0.18 0.11

Flexibility 12 0.18 28 0.21 0.20 -0.53

Affection 11 0.17 39 0.30 0.25 -1.99*

Fun 11 0.17 13 0.10 0.12 1.37

Justice 11 0.17 35 0.27 0.23 -1.57

Self-respect 10 0.15 38 0.29 0.24 -2.14*

Cheerfulness 9 0.14 24 0.18 0.17 -0.83

Competitiveness 9 0.14 10 0.08 0.10 1.35

Courtesy 9 0.14 29 0.22 0.19 -1.43

Gratitude 9 0.14 15 0.11 0.12 0.44

Beauty 8 0.12 15 0.11 0.12 0.14

Involvement 8 0.12 14 0.11 0.11 0.30

Self-discipline 7 0.11 15 0.11 0.11 -0.18

Success 7 0.11 19 0.15 0.13 -0.76

Cultural awareness 6 0.09 24 0.18 0.15 -1.70

Solidarity 6 0.09 15 0.11 0.11 -0.51

Pleasure 5 0.08 10 0.08 0.08 -0.01

Economic security 5 0.08 32 0.24 0.19 -2.86*

Tolerance 5 0.08 12 0.09 0.09 -0.37

Equality 5 0.08 11 0.08 0.08 -0.20

Compassion 4 0.06 8 0.06 0.06 -0.01

Being the best 4 0.06 5 0.04 0.05 0.71

Forgiveness 4 0.06 13 0.10 0.09 -0.91
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Wisdom 4 0.06 8 0.06 0.06 -0.01

Spirituality 4 0.06 5 0.04 0.05 0.71

Fame 3 0.05 3 0.02 0.03 0.87

Religiousness 3 0.05 4 0.03 0.04 0.53

Family security 3 0.05 13 0.10 0.08 -1.30

Pace 2 0.03 12 0.09 0.07 -1.58

Power 2 0.03 3 0.02 0.03 0.31

Wealth 2 0.03 10 0.08 0.06 -1.28

Recognition 2 0.03 4 0.03 0.03 -0.01

Sobriety 2 0.03 2 0.02 0.02 0.71

Discretion 1 0.02 12 0.09 0.07 -2.04*

Salvation 1 0.02 0 0.00 0.01 1.41

Cleanliness 0 0.00 7 0.05 0.04 -1.91

National security 0 0.00 0 0.00 0.00 

Comfortable life 0 0.00 5 0.04 0.03 -1.61

      

CUSTOMIZED VALUES 

Obduracy 1 0.02 0 0.00 0.01 1.41

Determination 1 0.02 0 0.00 0.01 1.41

Esteem 1 0.02 0 0.00 0.01 1.41

Acceptance 1 0.02 0 0.00 0.01 1.41

Coherence 1 0.02 0 0.00 0.01 1.41

Truth 0 0.00 1 0.01 0.01 -0.71

Honesty 0 0.00 1 0.01 0.01 -0.71

Initiative 0 0.00 1 0.01 0.01 -0.71

Humility 0 0.00 1 0.01 0.01 -0.71

Satisfaction 0 0.00 1 0.01 0.01 -0.71

Curiosity 0 0.00 1 0.01 0.01 -0.71

Independence 0 0.00 1 0.01 0.01 -0.71

Respect environm. 0 0.00 1 0.01 0.01 -0.71

Order 0 0.00 1 0.01 0.01 -0.71

Ecology 0 0.00 1 0.01 0.01 -0.71

Nature 0 0.00 1 0.01 0.01 -0.71

Simplicity 0 0.00 1 0.01 0.01 -0.71

Patience 0 0.00 2 0.02 0.01 -1.01

Balance 0 0.00 1 0.01 0.01 -0.71
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Table 4 Classification and Analysis on Passions (sorted by Relative frequency of Clusters of Start Your Own Business descending; *p-value< 0.05)  

CLUSTER ACTIVITY 

Abs. Freq. 
START 
YOUR 

BUSINESS 

Rel. Freq. 
START 
YOUR 

BUSINESS 

Abs. Freq. 
JOB 

PLANET 

Rel. Freq. 
JOB 

PLANET  Z 

WORK ENVIRONMENT Work - organization 23 0.35 45 0.35 0.35 0.00 

Learning - studying 10 0.15 21 0.16 0.16 -0.20 

Living abroad 8 0.12 13 0.10 0.11 0.44 

RECOGNITION / ESTEEM Recognition / esteem 12 0.18 24 0.19 0.18 -0.07 
AFFECTIVE DIMENSION Friends 13 0.20 16 0.12 0.15 1.35 

Family 12 0.18 8 0.06 0.10 2.61* 

Taking care of others 8 0.12 15 0.12 0.12 0.10 

Affection of the loved ones  5 0.08 7 0.05 0.06 0.59 

Partner 10 0.15 6 0.05 0.08 2.53* 

TRAVELLING Travelling 9 0.14 17 0.13 0.13 0.09 
INTERPERSONAL RELATIONS Knowing and staying together with 

people 11 0.17 15 0.12 0.13 0.98 

Team working 5 0.08 11 0.09 0.08 -0.23 
ARTISTIC ACTIVITIES Artistic activities 8 0.12 7 0.05 0.08 1.66 
AWARENESS AND PERSONAL 
GROWTH Awareness and personal growth 7 0.11 20 0.16 0.14 -0.94 
ACHIEVED TITLES AND 
SUCCESSES 

Degree/ diploma achievement 13 0.20 18 0.14 0.16 1.04 

Admission 1 0.02 3 0.02 0.02 -0.38 

Achievement of scholastic titles 2 0.03 0 0.00 0.01 1.99* 

Victories and successes 6 0.09 7 0.05 0.07 0.97 

Passing examination 5 0.08 10 0.08 0.08 -0.04 

Challenging objectives 13 0.20 18 0.14 0.16 1.04 
SPORT Individual sports  3 0.05 9 0.07 0.06 -0.67 

Team sports 8 0.12 11 0.09 0.10 0.80 
HOBBIES Watching movies – listening to 

music – dancing  4 0.06 10 0.08 0.07 -0.43 

Reading – writing - drawing 7 0.11 9 0.07 0.08 0.87 
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Open air activities 8 0.12 13 0.10 0.11 0.44 

Cooking 1 0.02 2 0.02 0.02 -0.02 
SOCIAL COMMITMENT Politics 1 0.02 0 0.00 0.01 1.40 

Volunteering 4 0.06 6 0.05 0.05 0.42 

INDEPENDENCE Independence  1 0.02 19 0.15 0.10 -2.88* 

 

 

Table 5 Classification and Analysis of dreams (sorted by Relative frequency of Clusters of Start Your Own Business descending; *p-value< 0.05)  

CLUSTER RECURRENT THEMES 

Abs. Freq. 
START 
YOUR 

BUSINESS 

Rel. Freq. 
START 
YOUR 

BUSINESS 

Abs. Freq. 
JOB 

PLANET 

Rel. Freq. 
JOB 

PLANET  Z 
CREATIVITY Creativity 10 0.23 21 0.21 0.22 0.17 
INTERPERSONAL RELATIONS Team working 14 0.32 15 0.15 0.20 2.26* 

Relational skills 13 0.30 33 0.34 0.32 -0.49 
Knowing people 3 0.07 5 0.05 0.06 0.41 

RESPONSIBILITY/POWER Responsibility/power 8 0.18 15 0.15 0.16 0.43 
AUTONOMY Job autonomy 13 0.30 13 0.13 0.18 2.32* 

Individual work 0 0.00 3 0.03 0.02 -1.17 
ARTS AND CULTURE Arts and culture 6 0.14 12 0.12 0.13 0.23 
PERSONAL 
GROWTH/EXPERIENCE 

Personal growth/experience 
5 0.11 6 0.06 0.08 1.08 

ENVIRONMENT AND NATURE Environment and nature 5 0.11 10 0.10 0.11 0.21 
LEADERSHIP Leadership 4 0.09 9 0.09 0.09 -0.02 
SPIRIT OF INITIATIVE Initiative 4 0.09 4 0.04 0.06 1.20 

Challenge/competition 1 0.02 4 0.04 0.04 -0.54 
Adventure 0 0.00 1 0.01 0.01 -0.67 
Risk 0 0.00 2 0.02 0.01 -0.95 
Variety in tasks 10 0.23 16 0.16 0.18 0.91 

FAME AND 
AUTHORITATIVENESS 

Admiration 7 0.16 13 0.13 0.14 0.42 
Leaving a sign 0 0.00 2 0.02 0.01 -0.95 
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Being a reference point 2 0.05 6 0.06 0.06 -0.38 
INTERNATIONAL 
ENVIRONMENT 

Travelling 12 0.27 21 0.21 0.23 0.76 
Dealing with international relations 0 0.00 1 0.01 0.01 -0.67 
Knowing people of different 
nationality and culture 0 0.00 4 0.04 0.03 -1.36 
Speaking foreign languages 3 0.07 10 0.10 0.09 -0.65 
Living abroad 1 0.02 3 0.03 0.03 -0.26 

SERVICE FOR OTHERS Satisfaction of others 4 0.09 5 0.05 0.06 0.90 
Humanitarian aspect 1 0.02 2 0.02 0.02 0.09 
Social impact 6 0.14 9 0.09 0.11 0.80 
Service for others 1 0.02 14 0.14 0.11 -2.15* 

PROFESSIONAL CONTEXT 
THAT RECALLS INDIVIDUAL 
PASSION 

Professional context that recalls 
individual passion 

3 0.07 5 0.05 0.06 0.41 
ACHIEVEMENT ORIENTATION/  
ACHIEVE AMBITIOUS RESULTS 

Achievement orientation/  achieve 
ambitious results 3 0.07 1 0.01 0.03 1.93 

ORGANIZATION Organization 2 0.05 9 0.09 0.08 -0.96 
RESEARCH ACTIVITY Research activity 2 0.05 0 0.00 0.01 2.13* 
SELF-CONTROL/ STRESS 
MANAGEMENT 

Self-control/ Stress management 
2 0.05 4 0.04 0.04 0.13 

PROFESSIONAL AND 
ECONOMIC AFFIRMATION 

Professional affirmation 4 0.09 5 0.05 0.06 0.90 
Career progression 0 0.00 2 0.02 0.01 -0.95 
Economic success 0 0.00 4 0.04 0.03 -1.36 

PRECISION AND QUALITY Precision and quality 1 0.02 6 0.06 0.05 -0.98 
ADAPTABILITY Adaptability 1 0.02 4 0.04 0.04 -0.54 
WORKING FOR PROJECTS Working for projects 1 0.02 0 0.00 0.01 1.50 
AESTHETIC / BEAUTY Aesthetic / beauty 0 0.00 2 0.02 0.01 -0.95 
INNER WELLBEING Inner wellbeing 0 0.00 2 0.02 0.01 -0.95 
TECHNOLOGY Technology 0 0.00 2 0.02 0.01 -0.95 
SAFETY Safety 0 0.00 1 0.01 0.01 -0.67 
HAVING A PURPOSE Having a purpose 0 0.00 1 0.01 0.01 -0.67 
PRACTICAL AND MANUAL 
ACTIVITIES 

Practical and manual activities 
0 0.00 2 0.02 0.01 -0.95 

JUSTICE Justice 0 0.00 1 0.01 0.01 -0.67 
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LOOKING FOR THE NEW Looking for the new 0 0.00 1 0.01 0.01 -0.67 
EXPRESS ONESELF THROUGH 
WORK 

Express oneself through work 
0 0.00 1 0.01 0.01 -0.67 

TO EVALUATE To evaluate 0 0.00 1 0.01 0.01 -0.67 
ATTENTION TO DETAILS Attention to details 0 0.00 3 0.03 0.02 -1.17 
ANALYTICAL SKILLS Analytical skills 0 0.00 2 0.02 0.01 -0.95 
ENERGY Energy 0 0.00 1 0.01 0.01 -0.67 

 


